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Why Creative Media?

Our vision is to equip individuals with diverse skills and relevant, hands-on experience to prepare them for a
variety of employment opportunities within creative or marketing industries. We live in a society saturated by
media and the messages and values it promotes. Media literacy empowers students to engage critically with
information and amplify their voices as creators and digital authors.

The curriculum is sequenced to understand media from the perspectives of audience, producer and critical
reviewer. Students develop their understanding of how and why media products are created, and the meaning
and effect they have on audiences, then apply these skills to a range of vocational production tasks. At Key
Stage 4, students focus on depth and breadth of analysis, developing key primary and secondary research skills.
They learn image manipulation and film production techniques and put these into practice by creating a media
product for a specific client brief. In Key Stage 5, our learners develop a much deeper understanding of the
intricacies of media production and meaning creation through psychoanalysis and contextual study of media
texts. They further develop production techniques and are given a greater freedom in how they choose to meet
the needs of the client briefs, focusing on digital photography, image manipulation, interviewing skills, magazine
production and digital production skills.

After completing the course students will have knowledge and understanding of a wide spectrum of media
products, how they appeal to audiences, and the way that producers influence their ideologies. They will
understand the way that contextual factors impact media as a business and as a creative art form.

E

-

ubstantive Big Ideas: MIGRAINE

Media
Language

Representation

The 8 Big Ideas of Media are the key concepts upon which all analysis and
production elements are based. They are the building blocks of the subject
and units are sequenced to develop knowledge and understanding of each.
MIGRAINE drives the exploration of existing media artefacts and the creative
formation of production work.
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Learning for Life

Employability Skills
Each coursework unit is focused on a vocational client brief and is designed to build skills such
as task management, communication, problem solving, creativity, critical thinking and
resilience. Additionally, this subject develops numeracy and literacy, presentation skills, and
the ability to analyse and evaluate.
Linking the curriculum to careers

Careers in the media industry, including marketing. Risk assessment, logistics, product
research, design, production, post-production, promotion and distribution.
Encounters with employers
GCSE learners participate in a trip to UoN to learn about their Media degree courses and
equipment. KS5 workshops with industry professionals focusing on areas relating to
coursework units.

Examples of qualification pathways
Level 2 BTEC Creative Media Production leads onto Level 3 BTEC Digital Content Production or
A-Levels in creative media courses, including marketing and photography. Learners may
access degrees or apprenticeships in Media, Film, Production or other related areas.
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Year 10 Year 11

MIGRAINE and Textual analysis Component 2 Media Production NEA Task A

Component 2 Media Production NEA Task B

Component 1 Exploring the Media NEA: Task Component 3 Production Skills (externally
A assessed) — Activity 1

Production tools and techniques

Component 1 Exploring the Media NEA: Task Component 3 Production Skills (externally
B assessed) — Activity 2

Contingency time for Component 3 —
dependent on exam board deadlines each
Production skills development year.

Course completes first week in May

Component 2 NEA mock
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Learners do not have to have studied KS4 to access KS5 curriculum

Course completed

Year 12

Introduction to Media and Media industry
Production process and skills development.

Unit 27 Digital Photography Task A: The Uses of
Digital Photography

Unit 27 Digital Photography Tasks B and C:
Producing Photographs for a Digital Media Product

Narrative

Year 13

Unit 22 Interviewing Techniques Task A: interview
purposes and techniques

Unit 22 Interviewing Techniques Task B and C:
Understanding interview techniques and putting
them into practice.

Unit 14: Digital Magazine Production Task A:
Understand the considerations, codes and
conventions of a specific genre of magazine for
print and digital platforms.

Developing and applying image manipulation skills.

Unit 14: Digital Magazine Production.

Complete Unit 14 Tasks B and C: Producing
magazine pages
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Unit 28: Image Manipulation Techniques Task A:
Approaches to Digital Image Manipulation.

Unit 28: Image Manipulation Techniques Tasks B
and C: Digital Image Manipulation Production.

Unit 3: Digital Production Skills externally assessed
unit.

Course completes first week in May

Course completed
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